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 Sources Of Information To Nigerians ( 8-year Trend: 2007 – 2015)
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 Tracking The Perception Of Nigerians On Sources Of Information.
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Survey Methods

Where Do You Get Access To Your Daily News? (ranking)
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TelevisionRadio Social Media

Newspapers Phone(sms) Word Of Mouth

34% 27% 20%

17% 1% 1%
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